NextGen’s fibre

MEREDITH BOOTH

AUSTRALIA’S third-
largest fibre optic network,
NextGen, has invested
more than $4 million in
South Australia since Sep-
tember to push its reach to
Port Lincoln and Mt Gam-
bier, managing director
Phil Sykes says.

The expatriate South
Australian -~ who stepped
in as head of the Leighton
Holdings subsidiary in
April, 2008 - aversaw the
purchase of Silk Telecoms
(which took over the for-
mer ETSA Telecoms) in
June, 2008, to expand the
company’s SA presence.

Now with 700km of fibre
laid in SA and 50 enter-
prise customers including
BAE, Anglicare SA, RAA
and Benson Radiology and
Adelaide Brighton
Cement, the company will
spend a further $4 million
over three years to com-
plete an Eyre Peninsula
connection.

Mr Sykes said the com-
pany would install micro-
wave connections to the
two regional cities allow-
ing fast-speed data trans-
fer, such as medical scans,
to be sent.

With half its business
supplying wholesale
broadband to ISPs and car-
riers, the company is
growing its customer base
of large businesses that
spend on average $100,000
a year on telecommuni-
cations and are now de-
manding one gigabit-per-
second speeds.

“We're seeing in the cor-
porate and government
space the demand for ca-
pacity well above
100Mbps. Throughout the
marketplace, they want
1Gbps and above; it's a
pretty profound change,”
he said.

“It seems just a few years
ago those same businesses
were moving from expens-
ive and slow Telstra Frame
Relay connections to the
then ‘new’ tens of megabit
per second services.”

The company competes
with Telstra and Optus for
large corporate customers
but wants to differentiate
itself by offering better
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service. “We're delivering
fair value in the market but
if people have a mission-
critical application,
they need good service,”
he said.

With a tier-one data
centre in Hindley St, the
company has relationships

we're delivering fair value”,
with every ISP and carrier
in Australia and says it has
capacity to supply
100Gbps in the lab.

“That means our inten-
tion is to continue to grow
market share in the cor-
porate and government
space.”
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The $100 million-
turnover company has am-
bitions of moving up the
ranks from third to second
supplier to corporate Aus-
tralia for high-speed fibre
and has trebled its sales
force to 180 people in the
past nine months to ramp
up its presence.



